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RLM is a modern, full service 
integrated marketing and 
communications agency 

specializing in brand development, 
pivoting legacy brands and keeping 

humanity as the main ingredient.

Farissa Knox
CEO + Founder, RLM

A New Marketing Language
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Innovative. 
At RLM, we’re fostering a new marketing language iderived from 
research and insights to speak authentically to the modern consumer. 
It comes from our understanding and expertise in the business of 
business, and therefore recognizes that management, strategy 
and design must be in sync to reach goals. 

Driven. 
RLM is a female, Black-owned independent full-service advertising 
and holding company made up of authentic, passionate and 
experienced talent. We see the big picture clearly and position 
your brand to stand out – now and in the future.

Informed. 
Research is in our DNA. Our award-winning data and insights 
team keeps us on the forefront of consumer insights and behavior. 
This enables us to deliver data-rich strategic capabilities that 
connect with the modern marketplace – The Actual Market™.
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RLM utilizes the The Actual Market™ approach, which recognizes that 
the US marketplace is made up of many races, languages,orientations 
and cultures. 

We know The Actual Market™  because our diverse team reflects it. 
We are The Actual Market™, and we harness this understanding in 
tandem with our human-centered approach to shape everything we do.

The Actual Market™

In today’s world, brands have to recognize and reflect the 
ever-changing and evolving demand for diversity: 

83% Brands with the highest diversity scores 
see an 83% higher consumer preference

70% of Gen Z consumers are more trusting of 
brands that represent diversity in ads

$1.9B In 2020, Hispanic consumers 
represented $1.9B of the US market

$300B Black consumers represent $300 billion in 
the US annual market

58% of Black consumers are more likely to 
expect a brand they buy/support to take 
a stance on issues

87% Between 2010-2020, there’s an 87% increase 
in buying power among Hispanic consumers
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We Create Value
We’re fluent in the new marketing language, but we also understand 
the business of business. We know the importance of articulating and 
clarifying how/what/why spend happens. With robust experience and 
expertise in high-compliant sectors, we stay on the pulse of changing 
regulatory rules and schedules.

We specialize in:

Business Services

Education

Financial Services

Health & Wellness

Political Spending

Because we have a deep understanding of these sectors, we 
can be more than order-takers. We’ll help navigate as well as 
build forward in these complex, compliance-driven spaces.

We Aim For Impact
We believe in the power of conversation. Communication is essential 
to our business – it’s part of our language. Reflective, meaningful 
conversations foster deeper impact and greater education for our 
clients and their consumers. 

Our understanding is driven by our knowledge that words matter. 
We leverage our diverse team’s perspectives to strategically develop 
differentiated, 
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A Team of Conversation Starters
Diverse perspectives and broad expertise brings extensive fluency 

in the new marketing language.

Farissa Knox
CEO + Founder

Kristen Evans
EVP, Research + Insighst,

Head of Accounts + 

Therese Cebular
VP, Omni-Channel Media

Whether you want to better understand 
our services, talk specifics or simply learn 
more about the ever-shifting marketing 
landscape, we’re always ready for a 
conversation. 

When you’re ready to start one, call us at (312) 
312-3112 or email newbiz@rlm-media.net.

@rlm-media

rlmmedia

rlm-media

Kelly Hernandez
Creative Director

Eugene McCamey
Director, Marketing + 

Technology

At RLM, we insist that management, strategy and design must work together 
to reach goals. The core of our business is finding the core of your business, 

and our decision makers work in collaboration with you to do so. 

When you invest in a relationship with RLM, we’ll invest in driving greater impact 
in your brand, resulting in work that truly reflects you.

Follow Us!
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